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AgendaAgenda

•• BackgroundBackground
•• DoDo’’s and Dons and Don’’tsts
•• AcronymsAcronyms
•• Online Advertising and Social MediaOnline Advertising and Social Media
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LandscapeLandscape

•• Patient recruitment accounts for a quarter of the time Patient recruitment accounts for a quarter of the time 
spent conducting a typical clinical trial. spent conducting a typical clinical trial. 

•• Presently, nearly 86% of clinical trials conducted in the Presently, nearly 86% of clinical trials conducted in the 
United States fail to meet established enrollment United States fail to meet established enrollment 
timelines. timelines. 

http://www.google.com/imgres?imgurl=http://www.csa.com/discoveryguides/icecore/images/landscape.jpg&imgrefurl=http://www.csa.com/discoveryguides/icecore/review.php%3FSID%3D5u53q79mst3j0v1g4qb8ten2m4/MuseFirst%3D1&usg=__q84I0VC4-Zoe73uI78z8zKuz0DI=&h=525&w=782&sz=48&hl=en&start=3&um=1&itbs=1&tbnid=HQ7w8R6Ry1s5NM:&tbnh=96&tbnw=143&prev=/images%3Fq%3Dicy%2Blandscape%26um%3D1%26hl%3Den%26tbs%3Disch:1
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Pop Quiz: Are These Statements Acceptable in Ads?Pop Quiz: Are These Statements Acceptable in Ads?

•• Study participants will be helping doctors find out if Study participants will be helping doctors find out if 
symptoms return when patients stop taking medication.  symptoms return when patients stop taking medication.  

•• The drug used in this study has been approved by the The drug used in this study has been approved by the 
Food and Drug Administration.Food and Drug Administration.

•• You will be treated by a personal physician who is an You will be treated by a personal physician who is an 
expert in this disease.  expert in this disease.  

•• Are you suffering from this disease?  We may be able to Are you suffering from this disease?  We may be able to 
change that.  change that.  

•• You will be paid for your participation in this study.  You will be paid for your participation in this study.  
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What are the Rules?What are the Rules?

•• FDA Information Sheet (1998)FDA Information Sheet (1998)
• FDA considers direct advertising for study subjects to be the 

start of the informed consent and subject selection process.

•• 21CFR312.7(a)21CFR312.7(a)
• An investigational new drug shall not be represented in a 

promotional context
• Restricts promotional claims of safety and effectiveness of the 

drug to preclude commercialization of the drug before it is 
approved for commercial distribution 

•• HIPAAHIPAA

http://www.google.com/imgres?imgurl=http://www.piperreport.com/archives/images/DRA%2520Drug%2520Rules.jpg&imgrefurl=http://www.piperreport.com/archives/categories/6.html&usg=__bWEFL1l9myNnhJKuFyiEVJtg71Q=&h=1200&w=1600&sz=711&hl=en&start=6&um=1&itbs=1&tbnid=lIKlusdjhwtwUM:&tbnh=113&tbnw=150&prev=/images%3Fq%3Drules%26um%3D1%26hl%3Den%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.easyhealth.org.uk/cmsimages/rules_1668_1668.gif&imgrefurl=http://www.easyhealth.org.uk/termsofuse.aspx&usg=__Bok2p1ua9WZ9LJ-TvLSDMb6BaqI=&h=600&w=600&sz=237&hl=en&start=1&um=1&itbs=1&tbnid=60qPC_6yw7ZYRM:&tbnh=135&tbnw=135&prev=/images%3Fq%3Drules%26um%3D1%26hl%3Den%26tbs%3Disch:1
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Background: Types of Advertisements Used for Clinical Trial Background: Types of Advertisements Used for Clinical Trial 
RecruitmentRecruitment

The types of advertisements includeThe types of advertisements include
but are not limited to:but are not limited to:

• Newspaper
• Radio
• Television
• Bulletin boards
• Posters
• Flyers
• Telephone recruiter scripts
• Internet (one exception – clinicaltrials.gov)
• Letters
• Receptionist Scripts

http://www.google.com/imgres?imgurl=http://www.cynical-c.com/archives/bloggraphics/smokingads.jpg&imgrefurl=http://www.cynical-c.com/archives/cat_advertising.html&usg=__UFZCh_ZwDeeHd2_Ue3jnfO55VzE=&h=357&w=400&sz=24&hl=en&start=10&um=1&itbs=1&tbnid=JBBdwBLiy2ahVM:&tbnh=111&tbnw=124&prev=/images%3Fq%3Dadvertisements%26um%3D1%26hl%3Den%26tbs%3Disch:1
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Study Recruitment Advertisements Study Recruitment Advertisements –– DoDo’’s:s:

•• Mention that study is a research study Mention that study is a research study –– never downplay the never downplay the 
investigational nature.investigational nature.
• For example – “Conducting a research study with an investigational 

drug..”
• This applies even if the product is approvedeven if the product is approved, when studied in new 

indication, formulation, dosage, etc. (other than approved label) 

•• If there is a placebo arm, it is recommended that this be refereIf there is a placebo arm, it is recommended that this be referenced. nced. 

•• Information should include what prospective subjects need in ordInformation should include what prospective subjects need in order er 
to determine if they are interested and/or eligible. to determine if they are interested and/or eligible. 

•• Provide close oversight over any recruitment vendors.  They are Provide close oversight over any recruitment vendors.  They are 
often unaware of many risks discussed and have a different focusoften unaware of many risks discussed and have a different focus: : 
to efficiently recruit subjects (Recall the landscape).  to efficiently recruit subjects (Recall the landscape).  
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Study Recruitment Advertisements Study Recruitment Advertisements –– DoDo’’s:s:

• When appropriately worded, materials can contain: 
• Name and address of the clinical investigator or research facility

• The condition under study or the purpose of the research

• A summary of the criteria used to determine eligibility for the study

• A brief list of participation benefits, if any (e.g., a no-cost health 
examination)

• Time or other commitment required of subjects

• The person or office to contact for further information

http://www.google.com/imgres?imgurl=http://drkathleenyoung.files.wordpress.com/2010/03/882checklist.jpg&imgrefurl=http://drkathleenyoung.wordpress.com/2010/03/07/depression-checklist/&usg=__Ljv98Q3R9cCCtX-CgkTgSKN_gg8=&h=600&w=700&sz=42&hl=en&start=11&um=1&itbs=1&tbnid=ddLLLPNxLVxh0M:&tbnh=120&tbnw=140&prev=/images%3Fq%3Dchecklist%26um%3D1%26hl%3Den%26tbs%3Disch:1
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Study Recruitment DonStudy Recruitment Don’’tsts 
Advertisements Should Not Be:Advertisements Should Not Be:

Promotional / use brandingPromotional / use branding

Avoid using information that may be deemed as promotional for the 
product:

• Branded name 
• Generic name (in certain cases)
• Use of company-internal product code
• Terms used to describe the product that only one product would meet

• Example – use of dosing strength that is very specific to a product  
• “FDA-approved”
• Similar color schemes between product website and marketed product 

advertisements
• Tag lines
• Similar/same graphics
• Similar story lines

http://www.google.com/imgres?imgurl=http://www.logodesignworks.com/blog/images/branding-logo.jpg&imgrefurl=http://www.logodesignworks.com/blog/branding-is-like-storytelling&usg=__Q_3uWyzSDOtoyhXwVb4iek_gI9k=&h=375&w=500&sz=50&hl=en&start=1&um=1&itbs=1&tbnid=cmloJAZA3aTAqM:&tbnh=98&tbnw=130&prev=/images%3Fq%3DBranding%26um%3D1%26hl%3Den%26tbs%3Disch:1


To be as brave as the people we help

10

Ask YourselfAsk Yourself……

•• Are the materials completely distinct, in a perceptual Are the materials completely distinct, in a perceptual 
sense, from the marketing campaign?sense, from the marketing campaign?

+ Quack = 

http://en.wikivisual.com/images/4/48/A_single_white_feather_closeup.jpg
http://www.google.com/imgres?imgurl=http://animal.discovery.com/guides/wild-birds/gallery/mallard_duck.jpg&imgrefurl=http://animal.discovery.com/guides/wild-birds/i-r/mallard-duck.html&usg=__PSK8KfST2p4H9xqtAExGZP48A5s=&h=380&w=530&sz=237&hl=en&start=2&itbs=1&tbnid=HEtpyQT4Em5iFM:&tbnh=95&tbnw=132&prev=/images%3Fq%3Dduck%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
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Study Recruitment Advertisements Should Not:Study Recruitment Advertisements Should Not:

Misrepresent the Facts by Including Statements AboutMisrepresent the Facts by Including Statements About::

• a broadened or misleading indication
• special/personalized medical care or attention
• state that the product is FDA approved when it is approved for a 

different indication than the one under study

http://www.google.com/imgres?imgurl=http://www.thepaincenter.com/images/phoenix-magazine-cover-sm.jpg&imgrefurl=http://www.thepaincenter.com/dr-matthew-doust&usg=__vBaM9wrTBlB4n0XeP53OY0DATJA=&h=214&w=165&sz=56&hl=en&start=18&um=1&itbs=1&tbnid=6T4208lBxEDT7M:&tbnh=106&tbnw=82&prev=/images%3Fq%3Dsympathetic%2Bdoctor%2Bmagazine%2Bcover%26um%3D1%26hl%3Den%26tbs%3Disch:1
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Do Not Be:Do Not Be:

Unduly influentialUnduly influential

• Does the advertisement state that the investigational product is 
known to be the equivalent or superior to any other drug, biological, 
or device?

• Is the word “benefit” used to describe receipt of study procedures? 
• If yes, it must contain mention of the risks.

• Does the advertisement use terms such as, “new treatment”, “new 
medication”, or “new drug”?

• The term “new” should not be present in this context, as it indicates 
false promises (e.g., “receive new treatments” leads study subjects to 
believe that they   will be getting improved products of proven worth).
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Do Not Be:Do Not Be:

Unduly influentialUnduly influential

• Does it promise “free medical treatment”? 

• Does it use language such as:
• “Earn cash”
• “You will be paid”

http://www.corporateconcernsinc.com/payment cash.jpg
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Do Not Use:Do Not Use:

Coercive languageCoercive language

• “We need your help”
• “Call today”

http://www.google.com/imgres?imgurl=http://bes.bullardisd.net/teachers/crystal_self/00673A71-0119ED93.4/help-sign.jpg&imgrefurl=http://bes.bullardisd.net/teachers/crystal_self/&usg=__FAB0iWaCBGbh3h9F2jUL0zMLDcs=&h=559&w=856&sz=37&hl=en&start=11&um=1&itbs=1&tbnid=_ijxiIt2q3kurM:&tbnh=95&tbnw=145&prev=/images%3Fq%3Dhelp%26um%3D1%26hl%3Den%26tbs%3Disch:1
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Do Not Be:Do Not Be:

Overly reassuringOverly reassuring

• Does the ad contain comments that would make someone think 
that they will be healthier or cured if they participate? 

• Does it state that the investigational product is safe or effective 
for the purposes under investigation? 

• Does it state “FDA approved” or “approved”? 

http://www.google.com/imgres?imgurl=http://itsonlywords55.files.wordpress.com/2010/01/seal-of-approval.jpg&imgrefurl=http://itsonlywords55.wordpress.com/2010/01/24/the-new-puritan-seal-of-approval/&usg=__vHfaKsUhsagPQftHBk76sXWRBxM=&h=315&w=300&sz=53&hl=en&start=1&um=1&itbs=1&tbnid=HpRdoPY6eojOhM:&tbnh=117&tbnw=111&prev=/images%3Fq%3Dapproval%26um%3D1%26hl%3Den%26tbs%3Disch:1


To be as brave as the people we help

16

Study Recruitment Advertisements Study Recruitment Advertisements –– Study Acronyms Study Acronyms 

Is an acronym associated with the study?Is an acronym associated with the study?

• Best Practice: Encourage study teams to speak with 
Compliance from the start.  

• Upon the acronym’s first use, include the official title of the 
study or a brief explanation.

• For example:  The ADHD TEMPO Study - This clinical research study is 
gathering data to help doctors determine the best time of day to administer 
the investigational non-stimulant medication in order to best address 
children’s ADHD symptoms.
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Points to Consider Points to Consider –– WebWeb--based advertisingbased advertising

Internet advertisingInternet advertising
• The industry has no specific guideline or regulatory agency 

recommendations on this topic (Reminder: GCP applies 
here as well).

• FDA public hearing of November 2009 did not result in 
additional guidance

• Compliance should be continually involved in review of 
web-based advertising  and providing recommendations 
on a case by case basis

http://www.google.com/imgres?imgurl=http://www.bgsu.edu/departments/greal/llc/index/logo_facebook.jpg&imgrefurl=http://www.bgsu.edu/departments/greal/llc/staff.html&usg=__CRdVuI7Uvz3sqawo3ruuSMKNYaM=&h=385&w=1024&sz=25&hl=en&start=5&itbs=1&tbnid=LTkRB8ED8k4OcM:&tbnh=56&tbnw=150&prev=/images%3Fq%3Dfacebook%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://ithuglife.files.wordpress.com/2009/03/twitter.jpg&imgrefurl=http://ithuglife.wordpress.com/2009/03/&usg=__vuyItTEEjYRX-PoXreBPjl_3jv8=&h=295&w=800&sz=33&hl=en&start=3&itbs=1&tbnid=HlgeaHb1DzF49M:&tbnh=53&tbnw=143&prev=/images%3Fq%3Dtwitter%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.stanford.edu/group/SBSE/cgi-bin/home/images/stories/sbse_photos/sponsors_2008/1_google_logo.jpg&imgrefurl=http://www.stanford.edu/group/SBSE/cgi-bin/home/index.php%3Foption%3Dcom_content%26task%3Dview%26id%3D7%26Itemid%3D15&usg=__4dzWaFiynskJfXP7i_cOaojtyBM=&h=300&w=425&sz=34&hl=en&start=1&itbs=1&tbnid=cIGPCF08mCk7nM:&tbnh=89&tbnw=126&prev=/images%3Fq%3Dgoogle%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.epinions.com/images/opti/6f/4e/Craig_s_List_Online_Service-resized200.jpg&imgrefurl=http://www.epinions.com/content_194973830788&usg=__uNDz-X4tgx7bMd_QZsnOlOXApbk=&h=202&w=200&sz=6&hl=en&start=16&itbs=1&tbnid=FHTwhQ6jh8dslM:&tbnh=105&tbnw=104&prev=/images%3Fq%3Dcraig%2527s%2Blist%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.erikbosgraaf.com/images/youtube-logo.png&imgrefurl=http://www.erikbosgraaf.com/news.html&usg=__KfPspx_u8Xh3y2gcFArjq4Pd3T8=&h=424&w=640&sz=191&hl=en&start=2&itbs=1&tbnid=NLKLllaxCevhfM:&tbnh=91&tbnw=137&prev=/images%3Fq%3Dyoutube%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.biznessasusual.com/information_links/Myspace_Logo.jpg&imgrefurl=http://www.biznessasusual.com/information_links/information_links.htm&usg=__W_OcX-6pKyK2GrjRx8X6FUkEPWA=&h=483&w=2303&sz=126&hl=en&start=4&itbs=1&tbnid=0wtMrcnKQ0sUJM:&tbnh=31&tbnw=150&prev=/images%3Fq%3Dmy%2Bspace%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.norcalblogs.com/bullfight/archives/meetuplogo.gif&imgrefurl=http://www.norcalblogs.com/bullfight/archives/2007/07/meetup_1.html&usg=___SKvx2yiU4zras5EPVpvcaE544k=&h=322&w=500&sz=12&hl=en&start=3&itbs=1&tbnid=iPtdDEVQsTsgnM:&tbnh=84&tbnw=130&prev=/images%3Fq%3Dmeetup%26hl%3Den%26gbv%3D2%26tbs%3Disch:1


To be as brave as the people we help

18

Points to ConsiderPoints to Consider

•• 61% of Adults look online for medical help61% of Adults look online for medical help
•• The various social media outlets account for a total of The various social media outlets account for a total of 

BILLIONS of peopleBILLIONS of people

http://www.google.com/imgres?imgurl=http://blog.drugs.com/wp-content/uploads/2009/12/webmd.jpg&imgrefurl=http://blog.drugs.com/2010/01/drugs-com-and-webmd-enter-into-premium-display-advertising-agreement/&usg=__OB7qkJxGOz4opc35-fuJe7gme8o=&h=109&w=270&sz=22&hl=en&start=6&um=1&itbs=1&tbnid=UxZYNsFvSZyC0M:&tbnh=46&tbnw=113&prev=/images%3Fq%3Dwebmd%26um%3D1%26hl%3Den%26sa%3DN%26tbs%3Disch:1
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Points to Consider Points to Consider –– WebWeb--based advertisingbased advertising

Risks Involved:Risks Involved:

1.1. Advertising versus PromotionAdvertising versus Promotion

2.2. Posting on sites controlled by third parties Posting on sites controlled by third parties –– no control on where your no control on where your 
ad ends up (eg. website reputation, other adjacent ads etc.)ad ends up (eg. website reputation, other adjacent ads etc.)

http://www.google.com/imgres?imgurl=http://chandrakantha.com/articles/indian_music/filmi_sangeet/media/1990_world-wide-web.jpg&imgrefurl=http://chandrakantha.com/articles/indian_music/filmi_sangeet/film_song_1990.html&usg=__6kXzlQ4UmDKQlGmZnRh4vipPhQI=&h=218&w=218&sz=9&hl=en&start=3&um=1&itbs=1&tbnid=Xuxd0SNlB-YmvM:&tbnh=107&tbnw=107&prev=/images%3Fq%3Dworld%2Bwide%2Bweb%26um%3D1%26hl%3Den%26tbs%3Disch:1


To be as brave as the people we help

21

Points to Consider Points to Consider –– WebWeb--based advertisingbased advertising

3.3. Adverse Event Monitoring and ReportingAdverse Event Monitoring and Reporting

4.4. Risk of Data ContaminationRisk of Data Contamination

5.5. Confidentiality/Privacy Issues (Confidentiality/Privacy Issues (““ScrapingScraping””))

6.6. Accounting for Minors/Location of SubjectsAccounting for Minors/Location of Subjects

Note: Not all disease trials are ideal for online recruitment. Note: Not all disease trials are ideal for online recruitment. For For 
example, chronic disease patients are mostly offline.  example, chronic disease patients are mostly offline.  

http://www.issnaf.org/web/images/stories/worldwideweb.jpg
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Example: Social Media RecruitingExample: Social Media Recruiting

Compensation of $40.00-
$70.00 will be paid if qualified 

for the study 
This is a part-time job. 
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Example: BloggingExample: Blogging

“Has anyone ever participated 
in a clinical trial….?  What was 

the financial compensation?  
Bad or good experience?  

Please share.”
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Why Consider Social Media?Why Consider Social Media?

Source: Compete.com, US 30 day active, Oct 09 Source: Nielsen, Jan 2010 

Facebook
7hrs

#1 in Time SpentRapid 
Growth

500M 
Worldwide
120M US

50% return 
daily

#1 Daily 
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Goog 
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21 
M 17. 
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Advertising & Social MediaAdvertising & Social Media

•• If social media are used for trial ads, be aware:If social media are used for trial ads, be aware:
•• Agencies (eg. FDA) apply the same set of rules regardless of Agencies (eg. FDA) apply the same set of rules regardless of 

the media used (traditional vs. internet)the media used (traditional vs. internet)
• Sponsored or controlled sites provide for more opportunity to 

minimize or mitigate risk

•• Bloggers can generally say anything about a companyBloggers can generally say anything about a company’’s s 
products, processes, standardsproducts, processes, standards
• trying to correct wrong information – is it beneficial?
• do you know who posts as a patient or HCP?

•• How would that impact adverse event reporting and our How would that impact adverse event reporting and our 
responsibilities?  What are our monitoring responsibilities?responsibilities?  What are our monitoring responsibilities?

Lack of awareness is never an excuse!Lack of awareness is never an excuse!
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So WhatSo What’’s the Solution?  s the Solution?  

•• Same criteria in place for content regardless of Same criteria in place for content regardless of 
information venueinformation venue

•• Begin allowing one/few social media venue at a time, Begin allowing one/few social media venue at a time, 
noting all ways that interactivity must be disablednoting all ways that interactivity must be disabled

•• Strict Criteria Regarding Settings and Approval Process Strict Criteria Regarding Settings and Approval Process 
(extra steps)(extra steps)

•• Provide written guidance for instructions regarding Provide written guidance for instructions regarding 
settings necessary settings necessary 

•• Close vendor oversight is required; the fewer vendors Close vendor oversight is required; the fewer vendors 
are used across the company, the better are used across the company, the better 

•• Emergency Takedown Procedures: ads must be Emergency Takedown Procedures: ads must be 
immediately removable as necessaryimmediately removable as necessary

http://www.google.com/imgres?imgurl=http://www.parafest2006.com/footprints.jpg&imgrefurl=http://www.parafest.info/footstepsthatyoumake.htm&usg=__nr3cIPxVHFfsO13WEhKIp4qE7bI=&h=354&w=333&sz=33&hl=en&start=9&sig2=v_2U-svc6J9PTidUkpbM2w&zoom=1&tbnid=yxrqDOTcrL1odM:&tbnh=121&tbnw=114&ei=zxCZTLrKKsaAlAeohun0Dw&prev=/images%3Fq%3Dfuture%2Bpath%26hl%3Den%26gbv%3D2%26tbs%3Disch:1&itbs=1
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Facebook AdsFacebook Ads

• Standard ads only
• “Liking” still possible on non-standard ads = Connectivity
• No video, streaming, polling, etc.
• Hyperlinks may be included that direct potential study subjects to 

the study center’s landing page. 
• Since Facebook does not have a test environment, Compliance 

must be notified as soon as the advertisement is posted and a 
confirmation review will be conducted.

• Interactivity will only be one way only from 
company/study center to individuals acting as an 
“information concierge” rather than full social media 
network.

• Ads targeted by age, gender, and keyword
• Can view traffic driving to recruitment website (assess)

http://www.google.com/imgres?imgurl=http://www.bgsu.edu/departments/greal/llc/index/logo_facebook.jpg&imgrefurl=http://www.bgsu.edu/departments/greal/llc/staff.html&usg=__CRdVuI7Uvz3sqawo3ruuSMKNYaM=&h=385&w=1024&sz=25&hl=en&start=5&itbs=1&tbnid=LTkRB8ED8k4OcM:&tbnh=56&tbnw=150&prev=/images%3Fq%3Dfacebook%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
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CraigslistCraigslist

•• When posting a classified ad, you must first click When posting a classified ad, you must first click –– ““post post 
to classifiedsto classifieds”” then click then click –– ““communitycommunity””, then , then ““volunteervolunteer””.  .  
Ads may only be classified under the Ads may only be classified under the ““volunteervolunteer”” 
category.category.

http://www.google.com/imgres?imgurl=http://www.epinions.com/images/opti/6f/4e/Craig_s_List_Online_Service-resized200.jpg&imgrefurl=http://www.epinions.com/content_194973830788&usg=__uNDz-X4tgx7bMd_QZsnOlOXApbk=&h=202&w=200&sz=6&hl=en&start=16&itbs=1&tbnid=FHTwhQ6jh8dslM:&tbnh=105&tbnw=104&prev=/images%3Fq%3Dcraig%2527s%2Blist%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
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Craigslist ContinuedCraigslist Continued

•• No interactivity is allowed i.e. No interactivity is allowed i.e. ““It's NOT ok to contact this It's NOT ok to contact this 
poster with services or other commercial interestsposter with services or other commercial interests”” must must 
be selected.be selected.

•• Hyperlinks may be included that direct potential study Hyperlinks may be included that direct potential study 
subjects to the study centersubjects to the study center’’s landing page. s landing page. 

•• Since Craigslist does not have a test environment, R&D Since Craigslist does not have a test environment, R&D 
Compliance must be notified as soon as the Compliance must be notified as soon as the 
advertisement is posted and a confirmation review will advertisement is posted and a confirmation review will 
be conducted.be conducted.

http://www.google.com/imgres?imgurl=http://www.epinions.com/images/opti/6f/4e/Craig_s_List_Online_Service-resized200.jpg&imgrefurl=http://www.epinions.com/content_194973830788&usg=__uNDz-X4tgx7bMd_QZsnOlOXApbk=&h=202&w=200&sz=6&hl=en&start=16&itbs=1&tbnid=FHTwhQ6jh8dslM:&tbnh=105&tbnw=104&prev=/images%3Fq%3Dcraig%2527s%2Blist%26hl%3Den%26gbv%3D2%26tbs%3Disch:1
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Example of Requested Facebook AdExample of Requested Facebook Ad

• Clinical Trials Research: Click Here

• Adults 18-45 who don’t use tobacco, see if you qualify 
for a Research Study in a city near you.

• May be compensated up to $1,050 for time.

Should this ad be approved?
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Recent NewsRecent News

•• FDAFDA’’s Bad Ad Programs Bad Ad Program
• Run by DDMAC
• Urges doctors to report ads and sales pitches that violate FDA 

rules
• FDA will offer doctors training at medical conferences to help 

spot misleading ads 

•• WhatWhat’’s next???s next???

http://www.google.com/imgres?imgurl=http://www.rheinstaedter.de/maikel/news.jpg&imgrefurl=http://www.rheinstaedter.de/maikel/News.htm&usg=__o6Ssh2Gdn0jaTrFGseuLYWR0YTc=&h=454&w=454&sz=55&hl=en&start=1&um=1&itbs=1&tbnid=pCzlr53nR2eaAM:&tbnh=128&tbnw=128&prev=/images%3Fq%3Dnews%26um%3D1%26hl%3Den%26tbs%3Disch:1
http://www.google.com/imgres?imgurl=http://www.lazymotorbike.eu/tips/distance/TheLongAndWindingRoad.jpg&imgrefurl=http://www.lazymotorbike.eu/tips/distance/&usg=__XY1f7itGaJDeQqDPpP_g2bq1e5E=&h=341&w=600&sz=25&hl=en&start=14&um=1&itbs=1&tbnid=joE0mzubCqyKLM:&tbnh=77&tbnw=135&prev=/images%3Fq%3Dlong%2Bwinding%2Broad%26um%3D1%26hl%3Den%26tbs%3Disch:1
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ConclusionConclusion

•• Know the rulesKnow the rules
•• Is the ad promotional?Is the ad promotional?
•• DonDon’’t be:t be:

• Coercive, 
• Unduly influential 
• Overly reassuring

•• Be cautious with study acronyms Be cautious with study acronyms 
•• Develop social media policy and/or guidanceDevelop social media policy and/or guidance
•• Recall the landscape: weighing risk/benefit are keyRecall the landscape: weighing risk/benefit are key
•• Keep abreast of guidance and regulations to comeKeep abreast of guidance and regulations to come

http://www.google.com/imgres?imgurl=http://www.saladeprensa.org/ebook_the_end_user_perspective_conclusion_849512_size0.jpg&imgrefurl=http://www.saladeprensa.org/art787.htm&usg=__fMkHBt9lpbhw-bfMQ2wx6HRXDog=&h=264&w=302&sz=35&hl=en&start=22&um=1&itbs=1&tbnid=2uhX2jJIPg-AdM:&tbnh=101&tbnw=116&prev=/images%3Fq%3Dconclusion%26start%3D18%26um%3D1%26hl%3Den%26sa%3DN%26ndsp%3D18%26tbs%3Disch:1
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